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Ryan, I concur with your observations about Gearhead. Building brands is now easier than it was in the past because of social media. The efficiency brought by targeted ads, although they might be controversial because of privacy issues, can help Gearhead get customers who are interested in their products. Brand ambassadors tend to be effective because they are followed by people who are interested in what they talk about (Sheikh, Shahzad & Ishak, 2016). For instance, the public figures I follow on Twitter mostly tweet about what I want to see. This can sieve uninterested customers for Gearhead and get them customers that are likely to make purchases from them. 
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